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WHY BOTHER SUPERCHARGING OR OPTIMIZING 
YOUR VIDEOS?

• Potential patients are more likely to 
find you! 
• Potential patients are more likely to 

take an action. 
• You can earn $ from your videos. 



• Identify which of your 
blogs and videos are 
already doing well. 

• What questions do your 
patients keep asking you?

• What are your potential 
patients searching for? 

DETERMINE BEST 
TOPICS FOR YOUR 
POTENTIAL PATIENTS



WRITE A SCRIPT
• Why a script? 

• You’ll remember all the key points you want to 
make

• Scripting means less editing on the back end.

• How to write it?

• Write brand-new content e.g. by hand or voice 
record

• Take existing blog or article and re-write for video. 
Use an AI tool like ChatGPT for the first round and 
then edit.



USE A 
TELEPROMPTER

• Using a teleprompter is 
easy and ensures you 
don’t forget anything in 
your script.

• We use the 
teleprompter app 
“Video Teleprompter 
Pro”. 



• Easy to use with short learning 
curve

• Training videos

• Reasonably priced

• Has graphics, titles, and audio 
you’ll need for production

• Great customer service

• We use Wondershare Filmora

WHAT TO LOOK 
FOR IN VIDEO 
EDITING SOFTWARE



OPTIMIZE YOUR TITLE

• Conduct keyword research

• Make sure title accurately reflects the content of the video

• Put your script into ChatGPT and ask for 5 different titles

• Limit your titles to 60 characters so it doesn’t get cut off in 
results pages



• Most people watch videos 
with the sound turned off. 
Accurate captioning is 
important. 

• We use Rev.com (inexpensive 
and fast)

• Can also download a 
timestamped script for use in 
YouTube description box.

CREATE CAPTIONS



• Only the first 200 characters show for a viewer 
without clicking the more button. Make it count.

• Your description should give a brief overview of the 
video.

• Include any links mentioned in your video (egs. Links 
to pages on your website, eBooks, products)

• Relevant hashtags

• Include timestamps with optimized titles for each 
section of your video

MAKE FULL USE OF THE 
DESCRIPTION SECTION YouTube Description Section



• People are more likely to click 
on a video if they like the video 
thumbnail

• People who already know you 
are more likely to click if they 
recognize your brand 

• Create a thumbnail in Canva 
and make it stand out

CREATE A 
CUSTOM VIDEO 
THUMBNAIL



• Creating playlists will provide 
more opportunities for your 
videos to be found

• Add your videos to all the 
relevant playlists you create e.g. 
How to Stop Heel Pain in Hikers” 
is in our “Plantar Fasciitis” 
playlist and our “How Treat Foot 
Problems in Hikers” playlist

CREATE PLAYLISTS



• Direct viewers to videos you 
want them to see next. For 
example, I created 3 shorts that 
follow one after the other, so I’ve 
made sure they play in order.

• Direct people to your playlists.

• Ask people to subscribe to your 
video

USE END SCREENS

Subscribe



• Place videos on all relevant 
pages on your website

• Post on all social media (be sure 
to add in captioning)

• Send out to your patients 
through email

PROMOTE YOUR 
VIDEOS




